
SPONSORSHIP OPPORTUNITIES:
All sponsors will be recognized in the event program, 
website and entrance sign. You may also include company 
information, coupons and/or promo items in golfer gift bags.

ONLINE:
Purchase by August 29 at www.HubbellExtreme.com

PROCEEDS BENEFIT:
Chrysalis Foundation, Community Youth Concepts and  
Polk County Housing Trust Fund

{{ PRESENTING SPONSOR: SOLD
–– Logo featured on all marketing materials and website 

(labeled as “Presented by______”)
–– Company name included in all media releases
–– Two (2) complimentary foursomes to play in the 

tournament in your time session of choice
–– Spokesperson at breakfast, lunch and post-event 

gathering
–– Signage on the Hole 1 tee box
–– Opportunity to have a booth at the clubhouse
–– LIMIT ONE (1)

{{ HOLE-IN-ONE SPONSOR: SOLD
–– Take advantage of high-visibility signage and direct 

marketing to every golfer in both shotgun starts
–– Company name/logo printed on signage on Hole 12, 

with the option to set up a staffed booth
–– LIMIT ONE (1)

{{ LUNCH SPONSOR: SOLD
–– Covers a portion of the purchase of lunch for every 

golfer, both for the morning and afternoon sessions
–– Recognition on lunch tables and buffet tables
–– LIMIT FOUR (4)

{{ FLAG SPONSOR: SOLD
–– Put your company in front of every golfer in both 

shotgun starts with your name/logo printed on pin 
flags around the course

–– LIMIT TWO (2)

{{ GOLF BALL SPONSOR: SOLD
–– Covers the purchase of golf balls included in the 

welcome bag for every golfer in both shotgun starts
–– Company name/logo printed on golf ball tins 

(opposite the Hubbell logo) 
–– LIMIT TWO (2)

{{ BEVERAGE CART SPONSOR: SOLD
–– Allows for signage on the outside of a beverage cart 

serving both shotgun starts throughout the day
–– LIMIT FOUR (4)

{{ TEE SPONSOR: SOLD
–– Covers the purchase of golf tees included in the 

welcome bag for every golfer in both shotgun starts
–– Company name/logo printed on golf tees
–– LIMIT ONE (1)

{{ HOLE SPONSOR: $500
–– Connect with every golfer in both shotgun starts by 

setting up a booth on your sponsored hole
–– Hand out swag or treats branded with your logo
–– Company name/logo printed on sign at the tee box
–– UNLIMITED

{{ BREAKFAST SPONSOR: SOLD
–– Covers a portion of the purchase of breakfast items for 

all golfers participating in the morning shotgun start
–– Recognition on breakfast tables and buffet tables
–– LIMIT TWO (2)

{{ GOLF CART SPONSOR: SOLD
–– Keep your company’s brand top of mind for our 

golfers throughout the 18 holes with your logo on the 
inside of the golf cart for both shotgun starts

–– LIMIT TWO (2)

{{ GIFT BAG SPONSOR: SOLD
–– Covers the purchase of gift bags for every golfer in 

both the morning and afternoon shotgun starts
–– Company name/logo printed on swag bags
–– LIMIT ONE (1)

{{ HAPPY HOUR SPONSOR: SOLD
–– Covers the purchase of food and drink items for all 

golfers participating in the afternoon shotgun start
–– Recognition on bar and buffet tables
–– LIMIT ONE (1)

{{ PENCIL SPONSOR: SOLD
–– Get your company messaging in the hands of our 

golfers throughout the 18 holes with your name on 
golf pencils for every participant

–– LIMIT TWO (2)

{{ BALL MARKER SPONSOR: SOLD
–– Get your company messaging in the hands of our 

golfers throughout the 18 holes with your logo/name 
on ball markers for every participant

–– LIMIT TWO (2)

{{ GENERAL DONATION: $
–– Looking for a different way to participate? We 

welcome monetary and prize donations of any dollar 
amount or value.
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